
Visual Design & 
Branding
Guidelines
For questions about this guide please contact:
info@playworks.org
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Logo
The Playworks logo is a key
element and a valuable 
asset for our brand.

The correct and consistent use 
of our logo enhances our brand 
recognition. 
 
Our logo consists of the 
Playworks mark and 
wordmark only. 

The goal of this document 
isn’t to stifle creativity. It’s 
to provide direction that will 
help us create materials that 
our audiences will come to 
recognize as ours.

Minimum size: 1” wide
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Alternate
versions
Rounded square/rectangle:

The logo can be rendered as a 
blue rounded square with the 
logo elements centered inside 
it in white.

Minimum space between the 
edge of the shape and the 
wordmark should be at least 
x, where x is the height of the 
logotype.  
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xx

x = height of wordmark



Give the logo room to breath 
and help it stand out.

Never crowd the logo with 
other visual elements. 

The unit of measure, x, is the 
height of the wordmark. You 
must allow space one x wide 
around an imaginary box that 
fits around the logo. 

Logo white 
space

x

x

xx

x = height of wordmark
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I. PREFERRED: 
    Bright Blue† - logomark 
    Gray - wordmark
    �Use this color scheme as the 

default choice.

II. MONOTONE
    �Bright Blue - all logo 

elements
   � �If you can only use one color, 

use the Bright Blue only. 

III. BLACK 
    Black - all logo elements
    �Use this when color option 

is unavailable or budget is a 
constraint.

IV. Box
    �Bright Blue - box with 

rounded corners
    White - logo elements

† Color palette available on pages 9, 10

Logo color

I. PREFERRED II. MONOTONE

III. BLACK IV. BOX
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Logo 
violations
I. �Rearranging logo elements in 

any way.

II. �Use of incorrect color for any 
of the logo elements.

III. �Incorrect typeface used for 
the logotype.

IV.  - VI. Altering the wordmark. 
Adding the city/dept name.

I. Rearranging II. Incorrect color

III. Incorrect 
wordmark typeface
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T R A I N I N G

S I L I C O N  V A L L E Y S I L I C O N  V A L L E Y

IV. Departments

V. - VI. Cities/Regions



Logo
hell no.
VII. �Applying bevel and 

emboss effects to the logo 
elements.

VIII. �Outlining the logo 
elements.

IX. �Adding shadows to the logo 
elements.

X. �Using the logo as bullet 
points.

XI. ��Reflecting the logo in any 
direction. 
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VII. Bevel and 
emboss

VIII. Outline logo 
elements

IX. Drop shadow X. Use logo 
elements as bullets

XI. Reflection



Color 
palette
12 colors in the official 
Playworks color palette. 

Primary brand colors:
• Bright Blue
• Gray

Color palette

Primary brand colors
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Print color 
palette
Color name, uncoated and 
coated PMS and CMYK color 
codes. 

For a typical color print piece, 
use uncoated CMYK. PMS is 
for tchotchkes or high-end 
printing. “Coated” refers to 
an all-over layer of varnish for 
high-end printing.

513 U 513 CBright Purple 56, 98, 0, 044, 82, 0, 0

1805 U

152 U

129 U

390 U

377 U

2995 U

3005 U

2955 U

423 U

426 U

1805 C

152 C

130 C

377 U

370 C

299 C

300 C

2955 C

423 C

425 U

Coated
PMS

Uncoated 
PMS

Brick

Orange

Yellow

Bright Green

Dark Green

Bright Blue

Medium Blue

Navy Blue

Gray

Dark Gray

Color

5, 96, 76, 21

0, 62, 100, 0

0, 30, 100, 0

51, 5, 100, 23

64, 5, 100, 20

86,  8, 0, 0

100, 42, 3, 0

100, 55, 10, 48

0, 0, 0, 60

0, 0, 0, 85

Coated
CMYK 

7, 78, 68, 15

0, 50, 95, 5

0, 30, 90, 0

30, 0, 100, 15

45, 3, 100, 20

89, 0, 1, 0

100, 25, 2, 1

100, 37, 6, 41

2623 U 2622 CDark Purple 65, 91, 9, 4557, 86, 4, 5

0, 0, 0, 60

0, 0, 0, 85

Uncoated 
CMYK
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Screen 
and web 
color 
palette
Color name, RGB and 
hexadecimal color codes.

140, 50, 29

197, 93, 24

241, 157, 26

119, 161, 25

76, 115, 44

67, 139, 197

5, 79, 149

26, 40, 69

79, 33, 77

139, 62, 127

122, 124, 127

77, 77, 79

#8c321d

#c55d18

#f19d1a

#77a141

#4c732c

#438bc5

#054f95

#1a2845

#4f214d

#8b3e7f

#7a7c7f

#4d4d4f

Brick

Orange

Yellow

Bright Green

Dark Green

Bright Blue

Medium Blue

Navy Blue

Purple

Bright Purple

Gray

Dark Gray

Color RGB Hex
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Color 
palette
Keep the Playworks look and 
feel consistent even with 
t-shirt colors. 

Choose colors that are close 
to the Playworks brand color 
specifications. 

Recommend using white 
Playworks logo.
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Shape
Rounded rectangles/squares: 

The rounded corners on 
rectangles/squares are 
part the distinct look of the 
Playworks brand. 

An unrounded rectangle/
square is an acceptable 
alternative. 

Avoid the use of the 
Playworks logo inside custom 
shapes.
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Typeface
There are three Playworks 
brand typefaces. 

1. AG Book Rounded

Normally used for headers. Can 
be used for regular text.

For access to all fonts, contact 
info@playworks.org
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Typeface
2. Galaxie Polaris

Can use as headers as well as 
regular text elements. 

For access to all fonts, contact 
info@playworks.org
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Typeface
3. Dutch 809

Limit use of this font to text 
elements on a document. 

For access to all fonts, contact 
info@playworks.org
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Typeface
Use brand guidelines for 
collateral being produced for 
the public:
• Posters
• Flyers
• Postcards
• Invitations

Here are sample uses of the 
Playworks typefaces and color 
palette. 
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Photos
1. Kids:

Playworks brand photos 
typically portray kids:

• �From all ethnicities, gender 
(diversity)

• Having Fun
• Playing games
• Being physically active 
• Smiling/laughing
• �Interacting/playing with 

coach(es), Junior Coach(es)

Here are some sample 
photographs. 

* �All children must have signed 
releases on file. 
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Photos
1. Adults:

Playworks brand photos 
typically portray adults:

• �From all ethnicities, gender 
(diversity)

• Having Fun
• Smiling/laughing
• �Playing games
• Giving high-fives
• �Making silly faces in group 

photos

Here are some sample 
photographs. 

* �All adults must have signed 
releases on file. 
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Collateral
Here are samples of collateral 
that follow the Playworks 
visual branding guidelines. 

More samples available upon 
request. 

Contact:
info@playworks.org
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